
Public Outreach 
Meeting
October 24, 2019

District Public Outreach Activities 



Measure J Feasibility Study Findings Outreach Plan 
The public outreach for this event will be divided into three “sections” 

Public Relations
Social Media
Paid Media including print ads & social media

Public Relations: 
Draft, Edit and Release Information to local and regional press: 10/14/19
Pitch event to media 10/14-10/16
Follow Up 10/28-11/1

Community Outreach: 
Send Info to Local Organizations, Groups, Associations for web and
Newsletter inclusion 10/14/19
1st Email to MPWMD list 10/25/19
2nd Email to MPWMD 11/7/19
Reminder/Close Email 11/11/19

Social Media: 
Establish Events on Facebook 10/14/19
Promote via Facebook, Twitter and Websites 10/14-11/11

Approved Paid Media Costs: 

Social Media: 9000-15,000 engagement 10/7-11/11 250.00

Print: 4x 1/4th page ad in Weekly and Pine-Cone W/O: 10/28 & 11/4 2000.00

Design: 
Ad Design 500.00

2750.00





Additional Proposed Costs 
Proposed Paid Media Costs: 

Print: 2x 1/4th page ad in Herald 900.00
Seaside Post 500.00
Cedar Street Times 500.00
W/O: 10/28 & 11/4

Design: 
Ad Design 500.00

2400.00
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For more info on water 
conservation visit 
montereywaterinfo.org

WATER MATTERS

*Rebates Available for 50 to 25,000 gallons

• Rainwater Harvesting Saves Water and Money

• Rebates Available Through the Water 
Management District or Cal Am*

• Systems Are Easy to Install and Manage

Rainy Season is Coming… 
Invest In A Rain Barrel…
Get a Rebate… 
Save Money

RAIN, RAIN  ^  GO AWAY
DON’T
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