
MPWMD PUBLIC OUTREACH REPORT  
October 1 — November 24



Oct. 3

• BRAND AD

• Mulch Madness  

• Half page - MC Weekly, Pinecone



Oct. 7

• NEWSLETTER

• Mulch Madness

• Recipients: 21,419 / Opened: 6,923 (29.4%)



Oct. 9

• BRAND AD

• PWMx Launch

• Full page - MC Weekly, Pinecone



Oct. 16

• NEWSLETTER

• PWMx Launch

• Recipients: 21,345 / Opened: 6,635 (31.1%)

• Clicks: 215



Oct. 16

• SOCIAL MEDIA  

• PWMx

• Facebook: Boosted / 123 likes

• Instagram: 17 likes  



Oct. 22

• NEWSLETTER

• Housing & Jobs / Modify CDO

• Recipients: 21,298 / Opened: 7,794 (36.6%)

• Clicks: 100



Oct. 20

• SOCIAL MEDIA  

• Housing & Jobs / CDO

• Facebook / 6 likes  

• Instagram / 6 likes



Nov. 16

• BRAND AD

• Reduce Water Use

• Full page - MC Weekly, Pinecone



Nov. 16

• NEWSLETTER

• Reduce Water Use

• Recipients: 21,220 / Opened: 6,496 (30.6%)



Nov. 16

• SOCIAL MEDIA  

• Reduce Water Waste

• Facebook: Boosted / 25 likes

• Instagram: 5 likes



Nov. 23

• PENINSULA NEWS

• Updates



Nov. 23

• PWMx Launch Video
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