
MPWMD PUBLIC OUTREACH REPORT  
April 28 – June 29



May thru October

• RADIO AD

• KAZU Radio / 15 sec. – 56 paid per mo. ($1,960)

• KAZU Classical / 15 sec.  – 66 free per mo.

• Listening Audience – 72,500 weekly listeners

• Monterey Co. / Salinas Valley / Santa Cruz Co.

• #1 news / info radio station in market – 35 + older

 



May 19

• NEWS AD

• 300 Million Gallons Injected

• Half page / MC Weekly & Pinecone



June 11

• NEWSLETTER

• Meet Mollie

• Deliveries: 20,187 / Opened: 7,144 (35.4% - Best)* 

• Clicks: 47

• *A good open rate is anywhere from 20% to 30%

 



June 15

• NEWS AD

• Conserve & Sustain

• Half page: MC Weekly & Pinecone



July – Once a week

• NEWS AD

• Summer Splash

• Full page: MC Weekly & Pinecone



July – Once a week 

• NEWSLETTER AD 

• Summer Splash

 



July

• MontereyWaterInfo.org 

• Summer Splash Entry

• First page Q&A





Phase One: Film Carmel River 
 - Select locations from mouth of river to Carmel Village – Completed
 - Identify best footage

Phase Two: Research, Development
 - Researching river history, Gathering archival images
  - River in Ruin – Detailed history of Carmel River
 - PWM development – Researching story, Gathering archival images  
  - Carefully study of Dave & Paul’s transcript of PWM history
  - Identify key visionaries and participants – Interview
  - Identify regional and national experts – Interview
 - Creating research database 

PURE WATER MONTEREY DOCUMENTARY
Joint Project of M1W and MPWMD
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