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How To Reach 40K 
MPWMD 

Reaching 40,000 Residents  

Demographics: 25-65+ Men and Women 

 

Print:   

    ½ Page   Full Page  Reach   Cost  

Herald:    $862   $1475   2.5K (8-9K)   

 

 Weekly:   $988   $1805   10K (120k) 

 

 Pine Cone:   $835   $1450   5K (20K) 

 

   

 

Radio:  

    #Spots  Length  Stations Reach   Cost  

Mapleton:   60  :30/:60  5  25,000     $3500 

 

 KRML   30  :30/:60  1  7,500   $1500 

 

KAZU   Mentions :15 read 1  5,000   $1200  

 



How To Reach 40K 

TV:  

#Spots  Length  Stations Reach   Cost  

 Comcast:   100  :30  ROS  15,000   $2500 

    

 

 KSBW:    10  :30  News  30,000   $3500 

 

 

Social Media:  

   Type  Size    Reach   Cost 

Google Ads  Tracker Ad 250x250px   25,000   $1500 

 

 Promoted Posts  FB & SM Promoted    15,000   $500 

 

 

Mailing:     

    Size  Print Run Printing:  Mailing   Cost 

 Newsletter  8.5x11  20K  $3240 $4200   $7500 

      40K   $6655         $8000          $14.6k 



How To Reach 40K 
Options:  
 

#1 – Short Message, High Visibility    

     TV:   $6000   

     Radio:   $3500 

     KAZU:   $1200 

     Google:  1500 

     Social Media $500 

       $12,700 

 

Notes: The :30 second ads allow for high impact messaging that works well for call to action/branding initiatives. 

Frequency is key for this option to be effective 

 

 

#2 – Info Heavy, Older Demo 

     Print Full Page:  $4730 

     Mailing  $7500 

       $12,230 

 

Notes: This format conveys a larger amount of information, but in a longer more involved format. The reader has 

to have a “reason” to want the info 

 

#3- Hybrid, A Bit of Both 

     TV – Comcast:  $2500 

     Radio - :60 sec  $1500 

     Print ½ Page:  $2685 

     Google:  $1500 

   Print to Businesses/Prop Mng.  Or  

   Increase Budget on Others $4000 

       $12,185   

 

Notes: By blending option one and two, the initiative makes gains in each of the formats. Not as much direct 

visibility is balanced with an increase in information provided 











MPWMD 

Apparel Quote 

 

Hats:  

 SRT: PH 4D5 Yrucker Hat – Grey    20  18.00 

 WMD:  PH 4D5 Trucker Hat – Grey   20  18.00  889.70 

 

Collared Shirts:  

 WMD: Performance Jersey Polo – Frost Grey  59  18.17  1,213.06  

 

 

T-Shirts:  

 SRT: Pro-Club Heavyweight T-Shirt – Charcoal Grey 32  15.00  629.30   

 2732.06 





Staff Outreach and Social Media 
Session

 What Does the Public Ask You About?

 How Do They Ask You?

a) In Person

b) Electronically

c) Phone Call

 How Do You Want to Answer Them?

a) With Collateral/Literature

b) Send to Website 

c) Include a Key Message




