
MPWMD PUBLIC OUTREACH REPORT  
November 25 to February 24



Dec. 3

• NEWSLETTER

• PWM Video

• Deliveries: 21,130 / Opened: 6,058 (28.7%)* 

• *A good open rate is from 20 to 30

• Clicks: 313

 



Dec. 18

• NEWSLETTER

• Newsom Delivers

• Deliveries: 21,055 / Opened: 6,508 (30.9%)



Dec. 19

• BRAND AD

• Rebate

• Quarter page - MC Weekly, Pinecone



Jan. 15

• BRAND AD

• Annual Review

• Half page / MC Weekly & Pinecone

• NEWSLETTER

• Annual Review

• Deliveries: 20,944 / Opened: 5,871 (28%)



Jan. 10

• NEWSLETTER

• Cal Am Rate Increase

• Deliveries: 20,932 / Opened: 7,960 (38%)

• Clicks: 171



Jan. 26

• NEWSLETTER

• Does Cal Am Care?

• Deliveries: 20,845 / Opened: 6,639 (31.8%)

• Clicks: 100



Jan. 26

• SOCIAL AD

• Does Cal Am Care?

• Facebook / 114 to 118 followers (2 likes)

• Instagram / 997 to 1,077 followers (5 likes)



Jan. 26

• BRAND AD

• 40 Year Restoration

• Half Page / MC Weekly & Pinecone

Jan. 26

• NEWSLETTER

• 40 Year Restoration



COMING UP!  
Annual Report – Printed in April, inserted into MC Weekly

Video – Exploring objectives, strategies

Social Media – Looking at ways to expand engagement 
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