
MPWMD PUBLIC OUTREACH REPORT  

July 1 to August 26

Completed projects and projects in development  



July 18

• BRAND AD

• Flume Rebate

• MC Weekly, Carmel Pinecone   



July 18

• NEWSLETTER

• Flume Rebate

• 20,866 Recipients / 7,769 Opened



July 18

• SOCIAL MEDIA

• Flume Rebate

• Facebook followers – 98 (+8) 

• Instagram followers – 958 (+26) 



August 8 (two weeks)

• BRAND AD

• Car Week

• MC Weekly, Carmel Pinecone   



August 8

• SOCIAL MEDIA

• Car Week

• Facebook followers – 98 (+8) 

• Instagram followers – 958 (+26) 



SUMMER SPLASH CAMPAIGN

• July 1 thru August 17

• MC Weekly, Pinecone – 6 weeks

• Monterey Bay Parent – 2 months



July 10, August 8

• NEWSLETTER (2)

• Summer Splash

• 20,757 Recipients / 7,745 Opened

• 20,577 Recipients / 7,683 Opened



July 10

• SOCIAL MEDIA

• Summer Splash

• Facebook followers – 98 (+8) 

• Instagram followers – 958 (+26) 



SUMMER SPLASH RESULTS 

• 2022 – 198 entrants

• 2023 – 437 entrants

• 2024 – 431 entrants

• Ad re winners?

Despite the additional products, advertising, and second 
eblast, participation dropped way off after the fourth week 
and we ended up with almost exactly the same number of 
entrants as last year.

I believe it’s the initial excitement that drives participation.
After four weeks, it’s yesterday’s news.

Next Year: Plans for refreshing the graphics with an 
illustrated gameboard will be a great way to maintain 
excitement.



WEBSITE LAUNCH

• Staff currently making final review

• We are in contact with Deveera

• Should be ready to launch this week
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